Grocery Shopping
A Survey by Dialego AG, September 2011
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Summary
Grocery Shopping
Germany‘s infrastructure is dense and well developed when it comes to supermarkets and discount shops etc. Four fifth (86 percent) of the
consumers travel a maximum of 5 km to their shopping facility. Nearly half of them (45 percent) encounter even shorter distances such as only one
km. This might also be due to the renaissance of corner shops, which offer a great opportunity for smaller shopping (see our survey from August
2011 “Return of the Corner Shops“).

Despite some supermarket‘s already having long hours, only few consumers do their shopping between 20:00 and 22.00 (15 percent). Mostly men
(with 19 percent nearly twice as much as women with 11 percent) and younger people can be found at supermarkets/discount shops etc. at these
ghostly hours. Past 22:00 hardly any customers can be seen (2 percent), since most people prefer to stay home.
When it comes to carrying groceries home, most participants leave plastic bags at the counter. Only 5 percent indicate using new plastic or paper
bags for the bought goods. 8 percent prefer to re-use old bags. The rest brings sustainable containers such as shopping bags or baskets and
backpacks (60 percent), plastic boxes (16 percent), empty cardboard boxes (5 percent) and shopping trolleys (4 percent). Are those sustainable
containers a sign of grown environmental awareness? – Maybe the 20 cents one has to pay for the bags do also play a role.

Nearly three quarters of the consumers (72 percent) pay with cash card – especially in case of shopping for more than 20 Euros. Credit cards are
not as popular, even when it comes to larger shopping sprees; they are only used by 22 percent. At discount shops, credit cards are often not even
accepted. In case of shopping for less than 20 Euros, most consumers prefer paying with cash (91 percent). Money cards tend t o be sidelined, 92
percent of the participants do not use them at all.
When grocery shopping, most consumers tend to be loyal customers. Two thirds (66 percents) prefer to visit the same shopping facilities each
time. Just under one third of them changes every now and then and only 2 percent change often. Grocery shopping – still rather a chore than a
pleasure
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Shopping Hours
At which times do you usually buy your groceries?

Weekdays

Saturdays

08:00 - 20:00

84 %

20:00 - 22:00

15 %

Past 22:00

2%

19 % men and 11 % women

08:00 - 20:00

51 %

20:00 - 22:00

6%

Past 22:00

2%

n = 887 participants who buy groceries themselves; multiple answers possible

Only few do their shopping past 20:00. Mostly men (at 19 percent nearly twice as much as
women at 11 percent) and younger people visit supermarkets/discount shops at this ghostly
hour. Past 22:00, there are hardly any customers left (2 percent).
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Frequency Grocery Shopping

How many times per week do you and/or another person from your household
do grocery shopping?

Once a week shopping (spree) plus
certain things when needed

21%

38%

Twice to thrice a week
No fixed weekly shopping frequency, I/we
buy something when it is needed

41%

n = 887 participants who buy groceries themselves.

Despite the many shopping facilities and opportunities far more than a third of the
consumers prefer to buy their groceries in a large weekly shopping spree.
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Shopping – Means of Transportation
How do you do your shopping?

70 percent

By car

32 percent

By foot

By bike

By public
transport

18 percent

7 percent

n = 887 participants who buy groceries themselves; multiple answers possible

Although – as expected – most of the consumers do their grocery shopping by car, nearly
a third of them also does so by foot. Men (35 percent) – who are able to carry more weight
– rather do so than women (29 percent). The bike is preferred mostly by those aged 14 to
29 (32 percent).
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Distance to Shopping Facility
How far do you live from the supermarket, discount shop or other grocery retailer
where you usually buy?

Less than 100 m

100 m to 500 m

500 m to 1 km

1 km to 5 km

5%

20 %

5 km to 10 km

20 %

More than 10 km

41 %
10 %
4%

n = 887 participants who buy groceries themselves; multiple answers possible

It seems that there is enough access to supermarkets and discount shops even in
rural regions, since only few travel more than 5 km to go grocery shopping.
This is surely also due to the renaissance of corner shops.
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Shopping Facilities Nearby
Which of the following shopping facilities would you prefer to be closer to
your flat?
28 %

Bakery / confectionery

Supermarket / Discount shop

27 %

Greengrocer‘s shop

24 %

23 %

Butcher‘s shop

Wholefood or health-food shop

16 %

n = 887 participants who buy groceries themselves; multiple answers possible

About a quarter of the consumers (27 percent) is fully satisfied with the shopping facilities
nearby. More than three quarters would prefer certain shops to be closer to their home.
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Means of Transportation for Goods
How do you usually carry your groceries home?

Shopping basket or bag
or backpack etc.

60 %

Foldable plastic box

16 %

Used paper or plastic
bags

Old cardboard
box

8%

5%

New paper or
plastic bags

5%

Shopping trolleys

4%

n = 887 participants who buy groceries themselves; multiple answers possible

When it comes to grocery shopping, plastic bags are mostly left at the counter. Nearly all
consumers indicate bringing their own bags and plastic boxes and even used plastic
bags. Is this a consequence of the growing environmental awareness? – Maybe it is rather
because of the plastic bag‘s costing 20 cents.
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Method of Payment
How do you pay when shopping for groceries?
49%
Cash

91%

3%
72%
Large shopping spree
(more than 20 euros)

30%
23%

Cash card

Small shopping spree
(up to 20 euros)

22%
5%

Credit card

77%

I do not use these
methods of payment

6%
4%

Money card

92%
0%
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n = 887 participants who buy groceries themselves; multiple answers possible

Only small shopping sprees are paid with cash. If the cost exceeds 20 Euros nearly three
quarters of the consumers prefer paying with cash card. The money card tends to be
sidelined
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Change of Shopping Facilities

Do you tend to frequent the same shopping facilities or do you change often?
2%

Frequent the same shopping facilities
most of the time

32%

Change them every now and then
Change them often

66%

n = 887 participants who buy groceries themselves; multiple answers possible

Most consumers tend to be loyal customers when it comes to grocery shopping.
They prefer to visit the same shopping facilities. Grocery shopping – still rather a
chore than a pleasure.
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Project Documentation
Background to the Survey:
The survey is meant to discover the consumers‘ habits when it comes to
grocery shopping. At which time they prefer to shop, how they transport
the goods and which methods of payment they favor.
Procedure:
 Online survey with a total of 1,000 interviews
 survey participants were selected from the Dialego Access Panel
according to gender and age
 participants received an invitation via personalized e-mail including a
hyperlink to the survey
 the sample was quoted according to gender and age variables as per
the German population (micro census)
Field Time:

Start: 15.09.2011
End: 22.09.2011
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Sample
Age

Gender

34%

25%

50%

50%

41%

Men

14-29 years

Women

30-49 years
50-69 years

Base: n = 1,000 participants
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Responsible for Grocery Shopping
In your household, who is responsible for grocery shopping?

11%
Me

Me and another person

37%

52%
One or more other persons

Base: n = 1,000 participants
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Contact

Feel free to contact us:
Angelika Tings, Public Relations & HR

Dialego AG
Karmeliterstraße 10
52064 Aachen, Germany
+49 241 97828-0 TEL
+49 241 97828-118 FAX
www.dialego.com
info@dialego.com
Dialego AG is a member of:
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